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Paul Miller's ACMA Journal: 
ACMA Makes First Wade Into Industry P.R. 

With Great Impact 
 

Your ACMA is all about managing the externalities to your catalog business, 
things most companies cannot do alone - but we can do together. This time of 
year often brings about a number of negative (and often preposterous) articles on 
catalogs. To do something about providing balance to the discussion, ACMA 
commissioned a consumer study that illustrates how much Americans love their 
catalogs. As you may know by now, we held off publicizing the results until just 
prior to Black Friday. We formed an excellent P.R. committee, which painstakingly 
developed a terrific press release. Apparently our efforts paid off - we got a lot of 
positive press coverage out of it. Calls from reporters are still coming in. This is 
something we can do more of as we expand our industry participation. Here’s a 
recap of our recent media attention.  
 

• On November 21st, we posted the release on PRWeb and it ultimately was 
picked up by 159 different media outlet, including several major city 
newspapers and TV news station sites. Overall, the release received tens, 
if not hundreds of thousands of impressions and views. (Here are links to 
the press release and survey report.) 

• A small part of the survey was picked up in an Association Press story, 
which ran in more than 200 media outlets. ACMA got a mention, albeit 
nothing huge, but a mention's a mention, and we hope it can raise ACMA's 
national profile just a bit.  

• Click here for a list of media that picked up on the release. To see all the 
media that picked up on the AP story, simply paste "Retailers cutting back 
on catalogs but there are still plenty in mailboxes this holiday season" or 
"Fewer holiday catalogs but still plenty in mail" in any search site.)  

• ACMA also was recently featured in NPR’s Marketplace Morning Report. 
President & Executive Director Hamilton Davison was interviewed on the 
eve of the holiday shopping season. Happily, we were able to greatly 
shape the story. You can replay the whole interview by clicking here. 
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http://www.prweb.com/releases/2012/11/prweb10153054.htm
https://www.memberize.net/clubportal/clubdocs/2129/ACMA%20Consumer%20Survey%20Of%20Catalogs%20Release-Final.pdf
https://www.memberize.net/clubportal/clubdocs/2129/ACMA%20Consumer%20Survey%20Final%20release.pdf
http://www.washingtonpost.com/business/retailers-cutting-back-on-catalogs-but-there-are-still-plenty-in-mailboxes-this-holiday-season/2012/11/22/bec671d0-3510-11e2-92f0-496af208bf23_story.html
https://www.memberize.net/clubportal/clubdocs/2129/ACMA%20Consumer%20Survey%20Press%20Coverage.pdf
http://www.marketplace.org/topics/business/catalogs-still-piling-it


It’s important to note that prior to ACMA’s founding, no entities produced this kind 
of P.R. for the industry. Often, there used to be many negative articles about the 
catalog industry around this time of year. In a small way, we’ve been able to 
provide some positive news about cataloging.  
  
Member Acknowledgement 
Earlier this year, we formed both a survey and a public relations committee. I 
would like to give special thanks to those who helped out on the creation of the 
survey and our press coverage. They include the following members: Mark Taxel 
(Positive Promotions), Bruce Jensen (Transcontinental Printing), Dawn Flook 
(Lorel Marketing Group), Jonathan Fleischmann (Potpourri Group), Lois Brayfield 
(J. Schmid & Assoc.), Don Landis (Arandell), and Jim Coogan (Catalog Marketing 
Economics). 
  
Survey’s Function 
Shifting gears back to the consumer survey, P.R. is great, but it’s important to 
know our primary purpose for the survey. We have been using the results in our 
advocacy efforts with the PRC and the USPS. At some point when appropriate, 
we may even use the results with Members of Congress to illustrate the continued 
desirability of catalogs in consumers’ homes. In fact, I encourage you to share it 
with your local Members of Congress and any local or national press 
representatives you have relationships with. 
 
Best, 
Paul Miller 
Vice President & Deputy Director 
American Catalog Mailers Association 
914-669-8391 
pmiller@catalogmailers.org 
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