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Next NHREIA Meeting 
 
 

Local Real Estate Investor  

Peg Graveline  

will present a recent deal! 

 
She’ll walk us through the process and share 

what worked and what she learned!  
 

Congratulations to our newly elected 

2017 NHREIA Board Members! 

 

President: Mark Roy 

Vice President: Matt Lefebvre 

Secretary: Brenda Douglas 

Treasurer: Sara Cofer 

Member-at-Large: Lisa Fong 

Member-at-Large: Andre Tremblay 

 

A HUGE thank you to Tim Burns, Scott MacFarland and Greg 

Legier, who are stepping down from the board!  

 

6:30 PM, Wednesday, January 11, 2017 
Best Western Executive Court, 13500 South Willow St., Manchester 

Free for members; $20 for not-yet-members 



Brenda Douglas       603-801-2283  
603-666-8534  

www.elmgrovecompanies.com 

Mark Roy 

Realty Brokerage and Property Management 

Free and paid online classified 
ads listings are one of the best 
and cheapest ways to sell your 
investment properties. In 
fact, over 80% of people start 
their real estate search online. 
The trick is to make sure 
those people see your ad be-
fore anyone else’s. My favor-
ite two online classified sites 
are www.Craigslist.com and 
www.Backpage.com. 
 
Here are my top 8 tips for 
making sure your crea-
tive real estate marketing 
ads are seen: 
 
1. Keep your AD at the 
top of the list-
ings. Craigslist, the big 
daddy of classified ads allows 
you to re-post an ad every 48 
hours. This may be enough to 
keep you at the top of the list. 
If your area isn’t very active, 
reposting every 48 hours may 
be overkill and you might 
look a little… shall we say… 
desperate. Get a feel for how 
fast the listings get “pushed 
down” below the first page 
and post accordingly. If you 
have to, set up multiple ac-
counts and have multiple ads 
created that way you can post 
more often without worrying 
about being “ghosted”. 

 

Top 8 Tips For Posting Real Estate Investing Ads Online 
 

By Cody Sperber 

Ghosting is where 
Craigslist.com acts like they 
are going to place your ad 
live online, when in fact no 
one but you will ever see 
your ad. It is super shady 
and a big frustration to 
guerrilla marketers trying 
to keep their ads in the best 
positions. 
 
2. ALWAYS USE PIC-
TURES! If you’re not selling 
a particular property, then 
choose a representative pic-
ture of the types of properties 
you do sell. If you’re selling 
3/2 slab ranches, don’t use a 
picture of a 10,000 square 
foot McMansion. 
 
Pictures & videos sell a prop-
erty, especially if you are 
marketing to a retail buyer. 
Investors don’t care as much 
about how a property looks, 
but many investors want an 
exterior shot so they can see 
the roofline (maybe they 
avoid any houses with a flat or 
near flat roof), or they only 
buy concrete block and not 
stick built or vice versa. Pic-
tures let them know a few 
things about the property at a 
glance. In some cases inves-
tors will just skip over your 
ad if it doesn’t have pictures 

attached! 
 
3. HTML ads are pretty, 
but TEXT ONLY ads work 
too!. But if you are using a 
text only ad, stay away from 
“Realtor” words when you’re 
dealing with investors. Inves-
tors don’t care if a house is 
charming or cozy. “Lots of 
potential” sounds like you 
don’t know what you’re talk-
ing about. Investors want to 
know what needs to be fixed, 
what the approximate cost of 
the rehab is and what the after
-repaired value is. “Lots of 
potential” tells an investor 
nothing that he needs to actu-
ally know. If it didn’t have 
potential, it wouldn’t be a 
deal. 
 
I do however suggest that 
you create a paragraph or 
two of optimized text that 
describe your property or 
service. Don’t clutter the ad 
with text, but definitely 
focus your ad around a lo-
calized keyword phrase 
such as “Searching For Dis-
counted Phoenix, Arizona 
Real Estate?” Then write a 
paragraph or two about 
“HOW” you can help other 
investors find discounted 
properties in Arizona. 

4. Have a clear call to ac-
tion at the end of your 
ad. Make sure you instruct 
the reader on what to do 
next. Give them several ways 
to contact you including your 
phone number, email, and 
website (facebook page will 
work). Double and triple 
check everything for typos. A 
sample call to action would 
be: 
“Visit www.CodyBuysHouses
.com" to get an all CA$H 
offer on your Arizona prop-
erty within 24 hours!" 

 
5. Put the property ad-
dress in the ad. Real Estate 
Investors do their due dili-
gence before they go out to 
see a house. Putting the ad-
dress in the ad allows them to 
check the county property 
appraiser’s office as well as hit 
Google Earth to “see” the 
property. It will also cut 
down on time-consuming 
calls for you. Some investors 
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Hard Money 
 

Non-owner Occupied Flips/Rehabs 
Commercial Acquisition • Multi – family 

 

EVERY DEAL IS DIFFERENT – TALK TO US!! 

Real Estate Development Company specializing in hotels 
and resorts as well as office parks and shopping centers.  

 
 

Dennis Prue 
603-559-2100 

www.oplhotels.com 
 

  

A heating fuel technology 

management service  
 

www.heatoracle.com 

Greg Hovagim — gregory.hovagim@heatoracle.com 
 

Louis Trebaol — louis.trebaol@heatoracle.com 

     5 Savvy Tax Moves to Make 
Before December 31st 

 

By Sterling White 

 won’t work certain areas or 
will buy everything they can 
in a certain area. 
 
Retail buyers will also want 
to know where the property 
is located. They might not be 
savvy enough to look up a 
property in the public re-
cords, but they will want to 
know the neighborhood and 
perhaps drive by before con-
tacting you. The address helps 
your prospects self-select. 
 
6. Put the price in the 
price slot and make sure 
it’s right. Too many people 
will put in $152 instead of 
$152,000. People buy houses 
on price and they search 
within a specific range. You 
want your property to come 
up in the proper searches. 
 
7. Always put the number 
of bedrooms and baths in 
an ad. Number of bedrooms 
is a search function in 
Craigslist and other sites and 
again, it helps your target 
market qualify the house. If 
there’s an easy way to make 
another bathroom, put that in 
the text of your ad, especially 
if the house only has one 
bathroom. 
 
8. Make your headline 
standout. You can use icons 
in your title. We’ve come a 
long way from the basic 
“L@@k” that people used 

five years ago. Nowadays you 
can use arrows, sunbursts, 
and all sorts of icons ☼ ♛ ► 
▆ •• ◄ ★ à to catch people’s 
eye. Use the word “Investors” 
and/or “wholesale deal” in 
the title. You are trying to 
catch the eye of your target 
market so use words that they 
identify with. (Though 
“Attention: Cheap Bastard” 
might be a bit of a stretch.) 
 

So there you have it... my 
very own Top 8 Tips For 
Posting Real Estate In-
vesting Classified Ads 
Online. Using online classi-
fied ads is one of the fastest 
and least expensive ways to 
generate cash buyer and moti-
vated seller leads and 
for selling investment prop-
erty online. But you want to 
make sure you don’t get lost 
in the sauce. Follow these 8 
tips to make sure your real 
estate investor ads are effec-
tive and start moving proper-

ties today.  
 

The deadline is looming. 
What smart tax saving moves 
will you be making before the 
end of the year? 

Winning the money game is 
as much about minimizing 
taxes and avoiding wasting 
money as it is about investing 
for gains. If you stop the 
waste and stop overpaying on 
taxes, you’ll keep more and 
have a lot more to invest. 
Here are 5 ways to do that in 
the next few weeks.  

Obviously, seeking 
personalized advice from a 
CPA is highly recommended. 
And to be transparent, I am 
not a licensed tax 
professional. So please do not 
take this as professional tax 
advice. 

CONTRIBUTE TO SELF-
DIRECTED RETIREMENT 
ACCOUNTS 

Are you missing out on 
the tax savings and bonus 
returns provided by tax 
protected retirement 
accounts? Contributing to 
your 401(k) and IRAs can 
lower your annual tax 
burden. By rolling over into a 
self-directed plan, you can 
choose your own 
investments, i.e. real estate. 
Then your gains become 
protected from taxes and are 
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able to snowball your returns 
and wealth. Make sure you 
are maxing out your 
allowable contributions 
before the deadline is up. 

PRE-PAY FOR BUSINESS 
ITEMS 

If you need more deductions 
and write-offs, look for ways 
to spend now for what you 
will need next year. The 
upcoming holiday sales are an 
excellent way to compound 
these benefits by getting what 
you need for less — and 
gaining more breaks. This can 
apply to office supplies, 
travel, marketing, 
subscriptions, and related 
services. For example, maybe 
you want to redesign your 
real estate website, but 
haven’t finished the specs yet. 
Pay for it and get it started 
now. You can still polish it in 

 
 

ALWAYS, hang  towel rings and toilet paper holders  
 
Hang white towels, wrapped in ribbon (so people 
don’t use them!) 

 
 -  Brenda Douglas, Staged Works 

the new year. 

MAKE NEW INVESTMENTS 

The above also applies to 
making new investments. 
Invest bonus money, self-
directed IRA funds, and other 
surplus funds into new 
investments before the end of 
the year. If you have 
liquidated or are planning to 
sell other investments, then 
find out about the tax savings 
a 1031 exchange might offer. 

I personally do not like seeing 
too much of my personal 
capital sitting in the bank. I 
put it to work in order to 
make more.   

INCORPORATE 

Real estate investors really 
shouldn’t be investing 
without an LLC, S Corp, or 
other entity to protect their 
privacy and minimize their 
tax burden. Too many put it 
off and then expose 

 

themselves to higher tax 
liability by trying to transfer 
assets later. 

GET YOUR ACCOUNTING IN 
ORDER 

One of the biggest areas of 
loss for real estate 
entrepreneurs is failing to 
keep their books organized. 
They don’t record all of their 
expenses and miles. Use all 
the apps you can to close this 
loop. You’ll save on tax 
preparer fees and get the 
maximum deductions. This is 
a task I would recommend 
delegating. Upwork is an 
excellent resource for finding 
someone to handle this. 

https://www.upwork.com/

