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The Free, Award-Winning App That Takes the Pain 
Out of Home Maintenance & Repair 

 
By Aaron Norris 

Don’t miss July’s NHREIA Meeting! 
 

It’s finally summer! Time for a meeting all about Exterior Design and Maintenance . . . We’ll have 
outdoor experts . . . landscaper, exterminator, decking, mason, siding, fencing, drainage, tree removal 
and more! 

 
6:30 PM, Wed. 7/12/17  

Best Western Exec. Ct. 13500 South Willow St. Manchester 
Free for members; $20 for not-yet-members 

Ever get that dreaded call 
from a tenant complaining 
that the toilet is dripping? Or 
perhaps the dishwasher blade 
has snapped off? You grit your 
teeth because you noticed in 
your files you didn’t write 
down the make and model. 
You’re forced to visit the 
property yourself, get the 
information, run to the store 
hoping they have the part, 
and then return to fix it. Or 
maybe you pay someone else 
to take on the same adven-
ture, hoping all goes well and 
it’s able to be fixed quickly. 
 
Well, there’s a free app that 
helps solve this beautifully. 
The National Association of 
Home Builders awarded it the 
“Game Changer” award for 
2016. It’s getting lots of love 
because there are some awe-
some uses for builders, real 
estate agents, and investors. 
It’s like Trello meets inven-
tory control. As a quick ex-

ample, I purchased a new 
refrigerator in 2010 for my 
primary residence. I never 
changed the water filter be-
cause I lost the manual and 
thought it required a rather 
large production that in-
volved me getting behind the 
fridge. 
 
I downloaded the Centriq 
app and took a picture of the 
serial number tag inside. 
Within a day, the serial num-
ber was transcribed and the 
app sucked in the appliance 
make, model, and user manu-
als and provided direct links 
on Amazon to purchase re-
placement parts. I easily pur-
chased the replacement water 
filter, and no search was nec-
essary! 
 
The filter arrived in 2 days. 
Once I got it home, I opened 
the app and watched the 
video on how to install the 
filter. Embarrassingly, it only 

took a minute to install, and I 
did not have to get behind the 
fridge. 
 
I’ll walk you through how it 
works and provide some in-
side tips on how I’m using it 
as a landlord. I’ll share some 
upgrades that I’ve learned are 
coming soon by co-founder 
Shubber Ali, which I think 
investors will really love. 

HOW TO USE THE APP 
The app is free and is cur-
rently available only for Ap-
ple. However, Android is 
coming soon. In iTunes, just 
search for Centriq. 
 
The app does a great job 
walking you through the app, 
but the process is simple. You 
have a property folder that 
contains different room fold-

https://www.centriqhome.com/
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links to purchase the parts 
directly from Amazon, and 
the videos to help you with 
replacing parts on the appli-
ance. 
 
The app transcribed the serial 
number and pulled in infor-
mation on the manufacturer 
and the model automatically. 
It then links to parts on Ama-
zon. If you tap the Amazon 
button, you’ll see the parts 
available for purchase. 
 
Hitting the button takes you 
directly to the part on the 
Amazon app. It gets delivered 
to your home or wherever 
you need the part delivered. 
 
When the part arrives, if you 
hit the “Expert Info” button 
on the bottom right of the 
screen, you’ll have access to 
the Manuals and Guides, Vid-
eos, and Instruction sections. 
It gives you easy access on 
how to replace the part you 
just purchased. 
 
Imagine you’re able to buy 
the part for your handy-
man before he steps foot on 
the property. If the part isn’t 
available at your local store, 
you may be able to save get-
ting charged for an explora-
tory visit if you have a good 
idea of the part you’ll need 
and have it shipped right to 
your handyman. 
This makes centralizing and 

organizing all this information 
beautiful, simple, and action-
able. The company makes 
money from your orders 
through the Amazon links. 

I recently bought a rental out-
of-state, which I will rarely be 
able to visit in person. I made 
extra notes and took tons of 
pictures and videos,  I’m 
about to do a mini rehab on 
the property, and I will get 
the contractor to take pic-
tures of the rooms when they 
are done and I’ll upload it to 
the app to stay organized and 
keep good records. 
 
A cool little tip I received 
from the co-founder comes 
directly from how builders 
are using the app. If you’re 
opening walls, have your con-
tractor take pictures of piping 
and connections before the 
wall is closed. You’ll later 

know exactly where pipes are 
located and how the pipes 
were configured. It also gives 
you some extra intel on their 
workmanship before it’s hid-
den from view. I wish I 
would have done this on 
plumbing in my last rehab!  
 
Centriq is working on allow-
ing landlords to give access of 
specific folders and/or items 
to tenants. How great would 
it be to give access on how to 
do things like shut off the 
water in case of a leak or gas 
in case of an earthquake? Or 
perhaps you’d like to give 
access to the tenant on how to 
replace their air filter and 
how to easily buy the filters 
online. 
 
Expect to see some additional 
functionality in the shareabil-
ity for your tenants and easy 
exports for insurance pur-
poses coming soon. A side 
bonus is that the app will tell 
if you if one of your appli-
ances has a recall in place. 
 
THE FUTURE OF THE APPLI-

CATION 
I haven’t seen anything quite 
like this on the market be-
fore, and I like that it touches 
numerous real estate sectors. 
It makes me feel the adoption 
rate will be higher. It’s user 
friendly, visual, and offers 
some needed features that 
make home ownership easier. 

ers. You can organize this 
however you’d like, but I like 
keeping the folders listed by 
room. Within the room, you 
can upload both video and 
pictures of appliances. It’s 
worth noting there is no 
charge for uploads, so you can 
upload photos and videos to 
your heart’s content. 
 
Within the property folder, 
hit the big plus sign at the 
bottom of the screen, and 
you’ll be prompted to select 
whatever picture you’re tak-
ing or uploading (photo, 
note, appliance/item, docu-
ment, video). 
 
Selecting the appliance or 
item prompts you to take a 
picture or upload a picture of 
the appliance serial number, 
which typically appears on the 
name plate. 
 
Once you upload the picture, 
I recommend taking a picture 
of the appliance inside and 
out and making notes on con-
dition. You can track it back 
to the appliance so all the 
pictures of that appliance are 
organized in the same place. 
If you have a receipt, take a 
picture and upload it as well. 
In my experience, it takes 
about 24 hours for the system 
to transcribe the serial num-
ber, which sucks in all the 
info on the appliance, includ-
ing the appliance manuals, 
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Using Facebook as a Real Estate Investor 
by Bill Bronchick 

 

Social media marketing is an 
incredibly powerful tool and 
these days it is one of the sin-
gle best ways to find deals as a 
real estate investor. Having a 
website is good, but if you 
don’t drive any people to it, 
it’s basically no more than an 
electronic business card.  

Using Facebook as a real 
estate investor is an effec-
tive way to leverage so-
cial media to gather 
leads, make connections, 
and network with other 
investors. 

Facebook is the proverbial 
100-pound gorilla in the so-

cial media realm. Having an 
account with a few dozen 
strangers you call “friends” 
isn’t going to be effective, 
though.  You must have a 
game plan in mind when us-
ing Facebook as a real estate 
investor. 

FACEBOOK GAME PLAN 
FOR INVESTORS 
First, join “groups” that are in 
your topic, i.e., real estate 
investing.  Some groups re-
quire permission to get in, 
which is fine – the more the 
merrier.  Don’t post blatant 
ads that say, “I buy houses” or 
you will get ignored, shamed, 
or worse, thrown out of the 
group.  Instead, offer advice, 
ask questions, and chat with 
other folks in the groups.   

Make sure your Facebook 
“profile” has a professional 
photo of you and a descrip-
tion of the type of business 

you are in are your unique 
angle that makes you different 
from all the other investors 
online. 

Once you have communi-
cated with some people in 
these groups, ask them to 
“friend” you.  This will build 
your following, and make you 
look like a player (in fact, 
there are services you can pay 
to add “fake” followers, so 
you look important.  Stay 
away from the cheap ones 
(and especially cheap soft-
ware), and instead use a ser-
vice that actually gives you 
relevant friends in your line 
of business and inter-
ests.  Fiverr.com and Up-
work.com allows you to hire 
freelance servicer providers 
for very affordable fees. 

FACEBOOK PAID ADVERTIS-

ING INVESTORS 
Paid advertising on Facebook 

is another option.  You will 
need to set up a separate busi-
ness page from your personal 
page to do this effec-
tively.  With Facebook mar-
keting, you can target your 
EXACT audience not only 
based on geography and inter-
ests, but you can ask it to 
target people who are similar 
to your competitor’s 
pages!  Facebook ads are not 
cheap – you’re looking at $1 
to $2 per click on your ad, so 
make sure your business Face-
book page is professional, 
compelling, and offers an 
irresistible bonus for signing 
up or “liking” you (such as an 
eBook, real estate form, or 
other valuable re-
source).  Everyone offers 
something for signing up on 
their list on the Internet, so 
make sure when someone 
reads your offer they said to 
themselves, “Holy cr#p, 
that’s some offer!” 
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BEST TYPES OF POSTS FOR 
INVESTORS 
Once you have a following, 
use your Facebook page as a 
“blog”, so to speak.  In other 
words, don’t post news sto-
ries, cat videos, and contro-
versial political articles.  In-
stead, post tips, ideas, sur-
veys, and links to relevant 
real estate articles or web-
sites.  A tip when posting – 
use a nice graphic image to 
get your post noticed.  If you 
are linking to an article or 
news website, the image will 
automatically come up, but if 
you post a few thoughts or a 
survey, it will be just straight 
text, which doesn’t stand out. 

Your aim should be to create 
posts that will get clicked and 
that will get shared. To do 
this, you need to understand 
what type of content does 
well on Facebook. Use curi-
osity in order to encourage 
people to click. For instance: 
“You’ll never believe what 
happens at the end of this 
video… I nearly lost my 

mind!”. In other cases, the 
articles might be purposefully 
controversial, they might 
suggest some kind of gossip 
or they might make outra-
geous claims. Examples might 
be “This one upgrade almost 
DOUBLED my profit on a 
Flip”.  These titles work be-
cause people can’t help but be 
curious. Sure, it’s probably 
nonsense but what if it’s not? 
Does it really hurt to take a 
few seconds to click the link? 

But while this method might 
work, that doesn’t mean that 
you should be doing it all the 
time. Why? Because although 
you’ll get lots of visitors, 
you’ll also probably damage 
your reputation – and quite 
possibly irreparably. People 
don’t like being tricked and if 
they feel that one of your 
articles has conned them, 
then they will be unlikely to 
want to click on another of 
your links in future. 

So what do you do in-
stead? Simple: you create 

links that are unique, 
interesting, and bombas-
tic… but that actually 
deliver. And the main 
way to do that would be 
to come up with content 
that is actually com-
pletely original and that 
puts a new angle on a 
popular topic. Your objec-
tive then should be to come 
up with content that’s new. 
That means reading into your 
topic in depth, it means com-
bining different related sub-
jects and it means reading 
scientific research in many 
cases too. Adding your per-

sonality and personal experi-
ences is also a nice touch. 

Again the best litmus test is 
whether you would read it. 
Ask yourself: would that title 
be enough that you’d just 
have to click it if you hadn’t 
written it yourself? And 
would the content being de-
livered live up to your hopes 
once you did click it? Once 
you master that, you will find 
you start to get more people 
reading your content and 
more people choosing to fol-
low your page. 


