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NH Real Estate Market Update 

Come learn about the latest housing data and real estate trends in New Hampshire! 
 

6:30 PM, Wednesday, April 10, 2019 
Best Western Executive Court 

13500 South Willow St., Manchester 
Cost:  Members are free; $25 for not-yet-members 
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Insurance or Asset Protection:Which is Best for Investors?  

By Scott Smith 

When someone asks whether 
they need insurance or asset 
protection, they’re engaging 
in a logical fallacy called a 
false dichotomy. The reality is 
that insurance vs. asset 
protection really isn’t an 
either/or proposition. If 
you’re a real estate investor, 
you need both. So, why does 
the argument persist? There 
are a few reasons. 
 
One difficult to ignore is that 
investors bring their own 
experience and perspective to 
the table when forming 
opinions about strategy, 
business structure, and best 
practices. And if someone has 

never been sued, they may 
believe whatever they are 
doing is the best way to 
prevent lawsuits, whether it is 
or not. 
 
The other reason the 
argument lingers is due to the 
public’s misunderstanding of 
the very concept of asset 
protection. Insurance is 
neither a substitute for nor a 
direct competitor for a 
thorough, comprehensive 
asset protection strategy.  
Insurance does not replace or 
preclude an investor from 
availing themselves of the 
benefits of legal asset 
protection tactics, such as 

entities or trusts. 
Indeed, each is a tool with its 
own unique function for 
keeping you protected. 
 
WHY YOU NEED BOTH 
INSURANCE AND ASSET 
PROTECTION  
Simply put, you need the 
functions of both insurance 
and asset protection if you 
want to be confident that you 
won’t be an easy target for a 
lawsuit. Let’s take a closer 
look at the function of each: 
 
Insurance’s Role in 
Safeguarding Investment 
Properties 
Insurance is an excellent first 
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investors from landlord
-tenant suits, but most 
insurance policies won’t. 
Judgments in these suits 
can be high enough to force 
foreclosures or have other 
nightmarish outcomes. 

 
Whether addressing the 
insurance or legal side of your 
asset protection strategy, you 
will want a competent 
insurance agent or attorney. 
One way you will know you 
have found that individual is if 
they are honest about the 
limitations of their tool, as 
well as its strengths. 
For instance, an insurance 
agent who tells you their 
policy will protect you from 
all lawsuits is deceiving you. 
And an attorney who tells you 
that you don’t need insurance 
is either incompetent or 
knowingly exaggerating. 
The best professionals are 
realistic about what you can 
expect out of their services. 
They also know when to seek 
help from other pros.  
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series LLC. While these 
entities confer many benefits, 
including possible tax savings, 
let’s discuss their benefits in 
terms of lawsuit prevention. 
Here are just a few of the 
stronger protections of LLCs: 

 LLCs protect you by 
stopping lawsuits 
before they start. 
Removing your personal 
name from property is one 
of the biggest advantages of 
the LLC. Doing so makes 
suing you successfully more 
difficult. 

 LLCs can help protect 
you from lawsuits 
involving the word 
“fraud.” And many 
plaintiffs will claim this in 
pursuit of higher damages, 
whether based in fact or 
not. Compounding 
matters, in the legal world, 
the word “fraud” is defined 
broadly. Insurance doesn’t 
usually touch anything 
alleging fraud. 

 LLCs can protect 

line of defense. It does a great 
job of keeping pettier lawsuits 
away.   
 
Minor accidents involving 
third parties or modest 
personal injury claims can 
often be handled by 
insurance. If you think about 
it, it’s a form of asset 
protection at its most basic 
level. 
 
Of course, having the most 
appropriate insurance policy 
for your purposes is critical. 
For many of us, a landlord’s 
policy with general liability 
coverage will do. 
 
Others may need an umbrella 
policy. Do not, however, make 
the mistake of assuming an 
umbrella policy will keep all 
lawsuits away. More 
specifically, it will not replace 
asset protection tools like 
LLCs. 
 
These policies are not 
equipped to deal with the 

next level of liabilities that 
asset protection tools shield 
us from. And the unfortunate 
truth is that insurance 
companies will often look for 
any excuse to decline 
coverage. Even worse, they 
may drop the investor-client 
who seeks their help in a 
complex situation. 
 
While insurance is a critical 
first step in the right 
direction, there are situations 
when your insurance policy 
cannot help you out. These 
instances may be written into 
the policy or simply outside 
of its limits, but they are 
fairly common in the real 
estate world. 
 
Asset Protection’s Role in 
Safeguarding Investment 
Properties 
Asset protection plans are 
usually premised on an entity 
that limits your personal 
liability, such as the limited 
liability company or some 
other version of it like the 
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Currently 467 million 
members strong, LinkedIn 
continues to be the top social 
media platform for 
professionals across the globe. 
It’s also a great avenue for 
you to strengthen your online 
network and generate leads.  
 
You do this by using the 
following tools: 
 

POSTS 
Posted directly to your 
personal profile, these are the 
bulk of the posts you see in 
the news feed when you login 
each day. They are the most 
likely to get engagement. 
Here are some things to keep 
in mind when crafting posts: 
 
Is It Professional? LinkedIn 
is a professional network. It’s 
designed for sharing career 
and industry related tips and 
advice. Yourcontent should 
still be entertaining and 
engaging whenever possible, 
but keep it professional. 
 
Does It Answer a 
Question or Provide a 
Tip? Content should be 
actionable as well – it should 
speak to the core needs of 
your target audience. Make 
sure you’re offering real 
advice they can use in their 
lives. 
 
Is It Consumable on 

Mobile Devices? Make sure 
your content is accessible and 
mobile friendly. Don’t write 
long, paragraph heavy content 
that is hard to read on a 
phone (more than half of all 
content on LinkedIn is 
accessed via phone). 
 
Image Selection Strong 
visuals that represent your 
subject are important. 
 
Visible Text in the Feed  
Your post, especially if long, 
will only show the first 
hundred or so characters in 
the feed. Those 100 
characters should define the 
purpose of the post, outline 
the solution you’ll offer, and 
engage with your target 
audience. 
 
Link to a landing page 
The space available in a 
LinkedIn post is limited and 
before your users will get in 
touch they will want to know 
more about what you’re 
offering. Linking to a 
property website from your 
LinkedIn post enables your 
prospects to learn more about 
the location, amenities and 
availabilities and further 
entice them to contact you. 
 
Adding Keywords and 
Hashtags Keyword 
integration is important for 
all digital content, especially 
on a social platform heavily 
on reliant on algorithms to 
showcase your posts. Target 
local, relevant terms and 
supplement with hashtags that 
highlight specific topics 

you’re discussing. 
 
Call to Action  If you want 
someone to click a link, 
download a document, give 
you a call, or leave a 
comment, ask them to do it. 
Include a call to action, the 
same as you would on your 
website or in an email. 
 
Supporting Content on 
Your Feeds Make sure your 
content is surrounded by 
other strong content that 
discusses similar topics. If you 
post an article to your page 
that offers tips about selecting 
a certain type of property in 
your area, other posts could 
be for some of those listings 
in the area. 
 
Actively Engage in 
Comments Keep an eye on 
the comments – if someone 
asks a question or offers a 
compliment, respond to it as 
soon as you see it. That kind 
of engagement not only 
encourages more responses, 
but it keeps your post higher 
in the feed for longer. 
 
Tag Colleagues and Team 
Members Draw in the 
people most likely to engage 

with your posts, including 
coworkers and colleagues. 
 
Engage with Other 
People’s Posts Spend time 
every day commenting on, 
liking, and reading other 
people’s posts. Not only does 
this familiarize you with what 
works and what doesn’t, it 
gets your name out there. 
 
Tag Influencers in Your 
Posts Tag people with much 
larger audiences than you in 
your posts. Do this in context 
and with the right content 
and, if they respond, you can 
greatly increase your reach in 
a single post. 
 

GROUPS 
Use groups to reap the 
benefits of attracting targeted 
leads and establishing yourself 
as a thought leader. Consider 
the following: 
 
Most Groups Require 
Approval If your profile is a 
sales-heavy brochure 
attempting to promote your 
business, some groups will 
decline your invite request 
because it’s likely you’ll spam 
them. Be careful of what your 

So You Are On LinkedIn. . .  

Are You Using it? 



Key Tax Benefits and Strategies for 

Real Estate Investors 

By Paul Moolre 

Hire a tax strategist or 
real estate-focused 
CPA, who can help save you 
up to hundreds of thousands 
of dollars by taking advantage 
of a host of tax-filing 
approaches you might not 
know exist. 
 
Be a direct investor in 
real estate, in which case 
you’ll receive a K-1, 
allowing you to maximize 
your deductions and 
maximize your income. 
 
Utilize cost 
segregation 
studies to 
assist in 
accelerating 
your 
depreciation, 
enabling you 
to write off 
more in a 
shorter 
timeframe. 

Correctly classify 
deductible expenses in 
order to maximize your write
-off. 

Consider returning 
capital to you and your 

investors rather than 
distributing income in order 
to avoid taxes and increase 
deductions. 

Refinance tax-free and 
reinvest the proceeds 
somewhere else to maximize 
your income and continue to 
grow your wealth. 

 Take advantage of the 
1031 exchange, which 
means exchanging a property 
for a like-kind property and 
deferring capital gains tax. 

Avoid passive 
loss limitations 
by becoming a 
qualified real 
estate 
professional 
(QREP), allowing 
you to maximize 
your passive losses 
in the current year 

as opposed to carrying them 
forward. 

Use retirement options, 
including self-directed IRAs, 
self-directed Roth IRAs, solo 
401(k)s, and whole life 
policies to operate and gain 
income tax-free. 

public profile says and how it 
conveys your value add. 

 
Group Admins Will Ban 
Fast Your posts will need to 
add value and provide useful 
information to users, not 
drive traffic to your sales 
pages. 

 
Groups Require Personal 
Profiles and Are Limited 
You can only join groups as 
an individual and you can only 
join a certain number of 
groups at a time. 

 
You Can’t Automate 
Posting All posts must be 
manually created from 
personal accounts. This limits 
the ability to automate or 
scale your posting to multiple 
groups at once. 
 
Post Regularly Don’t post 
only when you want to 
promote content on your site. 
Post on a regular basis to 
engage with the group and 
build a reputation. 

 
Answer Questions and 
Provide Value Answer 
common questions, provide 
value through links you share, 
and call out other people’s 
content as valuable. 

 
Focus on a Handful of 
Quality Groups – You can 
join 30+ groups, but it will 
be difficult to maintain a 
relationship and any kind of 
authority in all 30 of those. 
Choose a small number with a 
good following to target first. 

 
Share Marketing 
Content, Not Sales 
Materials Always share 
content that can provide value 
to people, not just to you. 

Brochures, sales links, and 
other sales-first content will 
get flagged or ignored. 

 

ADS 
LinkedIn has features for 
small business advertising, 
which allow you to broadcast 
your sponsored updates to 
your target audience.  
 
To get the most from your ad 
campaigns, consider the 
following: 
 
Format and Placement of 
Your Ads Ads can be run as 
thumbnails in the sidebar or 
as in-feed news items. The 
latter will perform much 
better (but cost more as a 
result). The combination of 
good content that you boost 
and share via advertising can 
be extremely effective though 
when done right. 
 
Pay Per Click or Pay Per 
Impression The default is to 
pay for every click you get on 
an ad, but don’t be afraid to 
experiment with impression-
based payment as well. If 
your content is attractive 
enough, this can be less 
expensive. 

 
Property Listings or 
Content Shares For direct 
sales, you can share property 
listings and links back to your 
website, but keep these super 
targeted. Content shares can 
be more general, and will 
have a lower ROI, but much 
higher click rates. 

 
What is the Value Per 
Lead Know your targets. 
How much should you spend 
per click to make it worth 
your while to spend money 
on ads? 


