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Why I Will Always Allow Pets in my Rental Property 

By Nathan Mililer 

I used to be a strict pet-free 
landlord. I followed the same 
logic any investor might when 
deciding if my renters would be 
allowed to keep pets: Pets cause 
damage. They increased wear 
and tear, which could negatively 
affect my bottom line. 
Therefore, I simply would not 
allow pets at my properties. 

But after 15 years of real estate 
investing, I’ve had a change of 
heart. And no, it’s not from 
those puppy dog eyes (pet or 
human!), but because I have 
come to see pets as a potential 
income source for my 
properties. 

In this article I will break down 
the income-producing incentives 
that tipped the scale toward 
making my rentals pet-friendly 
properties. 

survey published by 
Apartments.com. It claims that 
72 percent of renters own pets. 
More recently, Zillow released 
its 2017 Consumer Housing 
Trends Report stating that only 
32 percent of renters have pets. 

This research indicates that there 
is a shortage of pet-friendly 
properties compared to the 
number of renters seeking pet-
friendly housing. By allowing 
pets at your rental, you open 
your tenant pool and increase 
the desirability of your rental. 

REDUCED 

VACANCY T IME 
Time is money in rental 
management, and the longer my 
property sits vacant, the less 
money it makes. The majority of 
rental properties are 
advertised as “no 
pets,” according to 
rental search data 
from Zillow.  This 
correlates with rental 
search data from my 
own software’s 
database, which 
found that 27 percent 
of rental properties in 
the U.S. advertise “Pets OK,” 
compared with 73 percent U.S. 
rental properties advertised as 
“No Pets,”—based on a sample 
size of 61,790 units. 

The easiest statistic to find 
regarding pet ownership among 
renters comes from a 2014 
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payment for pet-caused damage. 
Having an additional security 
deposit limits the possibility of 
requiring additional money from 
your tenant. 

PET RENT 
Another option for pet-friendly 
properties comes in the form of 
a monthly pet rent. Pet rent is 
collected along with your 
tenant’s standard monthly rent 
and can run anywhere from $10-
$50 a month per pet. Over the 
course of a year, this pet rent can 
add an additional $120-$600 to 
your rental income. 

In areas where vacancy rates are 
low and availability of pet-
friendly rentals is even lower, 
most tenants expect to pay extra 
to live with their furry 
roommates. 

INCREASED 

RENEWAL RATES 
In general, your pet-owning 
tenants are more likely to 
become long-term renters, due 
to the fact that pet-friendly 
rentals are more difficult to find. 
When you build routine rent 
increases into your lease 

This leads to shorter vacancy 
times between tenants. 

SPEND LESS 

T IME SEEKING 

FUNDS TO 

REPAIR DAMAGE 
If your state allows it, you have 
the option to charge an 
additional pet deposit on top of a 
standard security deposit from 
your pet-owning renters. Pet 
deposits can be used for cleaning 
a property or repairing damage 
caused by a pet. 

Pet deposits offer additional 
security and allow you to have 
available funds to cover the cost 
of pet damage or excessive 
cleaning. If you only collect a 
standard security deposit and a 
pet causes more damage than the 
deposit will cover, you 
have to invoice the tenant 
to cover the cost of 
cleaning (or repairs) 
beyond the security 
deposit. You will then be 
actively seeking payment 
from a renter who has 
moved, and they—or the 
money—might be hard to 
track down. If this bill goes 
unpaid, you can either move 
forward with collections or sue 
the tenant as your state laws 
allow. Or, you could eat the cost 
to avoid prolonging the issue. 

Regardless, you will either have 
to spend time or funds dealing 
with chasing down additional 

agreements, these long-term, 
pet-owning renters are the 
cream of the crop for an 
investor. 

For every renewal, I also find it 
important to perform regular 
inspections. This helps 
determine any pet damage or 
problem areas that should be 
addressed before they become 
more expensive down the line.   

THE LEGALITY 

OF PET-

FRIENDLY 

PROPERTIES 
Make sure to check your state 
and local laws about increasing 
deposits and the legality of non-
refundable fees. Your lease 
should have clear language about 
the types of pets acceptable at 
the property and what additional 
rent, fees, or deposits are 
associated with a pet-friendly 
rental (just remember to get it 
checked out by a trusted 
attorney before anyone signs on 
the dotted line). I also find it 
valuable to require renter’s 

insurance for all tenants, 
especially for your pet-owning 
renters. 

A Special Note About 
Service Animals, 
Emotional-Support 
Animals, and Therapy 
Animals 

Your tenants that have service 
animals or emotional-support 
animals (ESA) are protected by 
the American Disabilities Act 
(ADA). As a housing provider 
you’re required to make 
reasonable accommodation for 
these renters and their animals. 

Renters with a service animal or 
an emotional-support animal are 
exempt from paying an 
additional pet deposit, pet fee, 
or monthly pet rent. They will, 
however, need to provide 
proper documentation regarding 
the need for such an animal, as 
required by the ADA and Fair 
Housing Laws. 
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The first thing you should do 
when getting started looking for 
deals, is to get yourself some 
business cards.  Business cards 
can not only let other people 
know who you are, but what you 
do and why they should contact 
you.  Getting business cards 
should be one of the first things 
you ever do.  It is so very 
important that when you meet 
people you are able to hand 
them your contact 
information.  You can expect for 
people to ask you for a card and 
you don’t want to be another 
one of those people who says 
they are a real estate investor but 
doesn’t even have a card with 
their contact information. 

What Should Your 
Card Say? 

So what should your card 
say?  Of course, your card should 
contain some basic contact 
information such as your name 

and phone number, but it should 
also state what you can do for 
the person who is holding your 
card in their hand. 

Remember, the sellers out there 
don’t care what your name is, 
how long you’ve been in 
business or how big your 
company is.  What they want to 
know is what you can do for 
them.  This includes being able 
to stop foreclosure, pay them all 
cash quickly, make their 
mortgage payments for them, 
and so on. 

Here are a few things to keep in 
mind when deciding what you 
want your card to look like… 

What Can You Do 
For People? 

First, as we just stated, your card 
should state what you can do for 
people.  Can you pay them all 
cash?  Can you save them from 
foreclosure?  Can you lease 
option their house?  Or maybe 
you have rental units available 
for rent. 

The Card Heading 

The title you choose for your 
card should stand out and be 
easily read.  Remember, people 
don’t care what the name of 
your company is as much as they 
care about what you can do for 
them.  So, don’t put your 
company name in big letters at 
the top of the card; instead, put 
what services you offer. 

Use The Back Of The 
Card 

Don’t forget to use the back of 
your card as well.  Most printers 
only charge a few extra bucks to 
print on both sides of the 
card.  This allows you to get 
more of your message across. 

Color Paper To Use 

The paper color you have the 
card printed on is important 
too.  If you really want your card 
to get attention, you could print 
it on florescent colored paper.  If 
you put a florescent colored card 
on a bulletin board with other 
cards, your florescent card will 
jump out at people and get the 
most attention. 

Keeping It Looking 
Professional 

Try to keep your card looking 
professional though.  Florescent 
colored cards are only good for 
certain businesses and situations, 
but most of the time, a 
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“Don’t try to force your opponent 
to admit that you are right. Ask 
questions, that begin with ‘How?’ 
or ‘What?’ so your opponent uses 
mental energy to figure out the 
answer.”  Chris Voss 

We all feel natural in asking 
questions that start with the 
word “why.” But that 
question makes people feel 
like they have to justify 
themselves to you. “Why” 
becomes “Why on Earth 
would you ask me something 
like that?” It puts people on 
the defensive and is sure to 
intensify what is already a 
somewhat antagonistic 
situation. (Every negotiation 
has two parties who want 
something, so there is a built-
in conflict to one degree or 
another.) 
 

On the other hand, the word 
“how” puts you on the same 
side. “Please tell me how I 
can do this?” This could be 
translated from Negotianese 
into English as “Please tell me 
how you can solve my 
problem for me?” It puts both 
of you on the same side trying 
to solve the same problem. 
Yes, negotiations have an 
antagonistic quality, but the 
mere fact you are negotiating 
with each other implies there 
is a way that you can both 
meet each other’s needs, 
even if not as perfectly as 
either party would want. 
Asking questions that start 
with “how” is the first step 
down the road to those win/
win negotiations we hear so 
much about these days. 

 - Andrew Syrios 

 

Reclassify “normal wear 
and tear.” 

Landlords have a certain 
amount of leeway in what 
they require of tenants in the 
lease agreement. And 
sometimes, if they get 
extremely specific, they can 
shift some common forms of 
damage from “normal wear 
and tear” to “tenant damage.” 
Read: able to be deducted 
from the security deposit. 

For example, at what point 
do drywall holes from wall 
hangings leave the realm of 
“normal wear and tear” and 
become damage? You can 
leave it to the judge to draw 
that line—or you can specify 
in the lease itself. 

Don’t specify uses for 
different types of 
deposit. 

Know how some landlords 
list specific deposit types, like 
“pet deposit,” “cleaning 
deposit,” etc.? Don’t do that. 

Under the law, all refundable 
deposits fall under the same 
umbrella deposit limits. So 
you’re not doing yourself any 
favors by separating out these 
deposit types. In fact, you’re 
creating self-imposed limits 
on what you can deduct. 

Charge one security deposit, 
and specify in your lease that 
it can be applied toward any 
damage, cleanup, unpaid 
bills, or other money owed 
upon move-out. 

. - Brian Davis 

 

 

Real Estate Investor Hacks 
florescent card works well for 
real estate investors for the 
purpose of getting a seller’s 
attention. 

Having your card professionally 
typeset will also help to keep it 
looking professional. Sure, you 
can go to the local office supply 
store and get some cards that can 
be printed on your computer 
printer, but cards are so cheap 
now to order online. 

 What To Do With 
Your Card 

Once you do have some cards, 
realize that no one will ever 
know how to get in contact with 
you if the cards are sitting in the 
box.  You have to get your card 

out there and there are a million 
different ways to do it. 

You can leave cards on various 
bulletin boards (especially the 
ones at grocery stores and 
laundry mats).  You can even 
leave a card with your tip when 
you go out to eat. And, anytime 
you mail out a bill, you can put a 
card in with the 
payment.  Basically, any where 
you go or anything you do, you 
should be looking for a way to 
get your card in front of people 
so they know you buy and sell 
houses. 

Finally, when you go to meetings 
such as your local investor 
association, every person there 
should have one of your business 
cards… “every single person”. 
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